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Important	information	regarding	the	examination

EXAMINATION
	

Course	code	and	name:

SFB11514	International	Marketing

Date	and	time:

7	December	2018,	4	hours

Permitted	sources:

Mother	tongue-English-mother	tongue	dictionary

Lecturer:

Birgit	Leick

The	examination:

The	examination	task	comprises	5	(five)	exercises.	You	can	reach	up	to	100	points	in	total.	The
specific	points	you	can	reach	for	each	task	are	given	with	the	task.

Date	of	announcement	of	the	examination	results:	28	December	2018

The	examination	results	are	available	on	the	Studentweb.
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1 Task	1:	Basic	definitions	and	concepts	in	International
Marketing	(20	points)
Give	brief	definitions	of	the	following	terms	and	concepts	used	in	international	marketing.	For	each
correct	and	complete	definition,	you	can	reach	up	to	4	points.
	

Market	responsiveness
Glocalization
De-internationalization
Global	marketing	mix	(or:	global	marketing	programme)
Foreign	market	entry	mode

	
Fill	in	your	answer	here

	

	

Words:	0

Maximum	marks:	20
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2 Task	2:	Internationalization	theories	and	concepts	(20	points)
Take	one	of	the	internationalization	theories	or	concepts	you	have	come	to	know	in	the	course.

1.	 Describe	the	core	message	of	the	theory/concept	(5	points).
2.	 List	two	to	three	key	factors	that	influence	a	company's	internationalization	strategy

(5	points).
3.	 Give	two	critical	arguments	that	speak	against	the	theory/concept	(5	points).
4.	 Give	a	brief	description	of	an	ideal-type	company	that	would	fit	the	theory/concept	perfectly	with

its	internationalization	strategy	(5	points).

	
Fill	in	your	answer	here

	

	

Words:	0

Maximum	marks:	20

3 Task	3:	The	global	marketing	programme:	Product
decisions/branding	(20	points)

Read	Exhibit	14.9.	below	and	answer	the	following	questions:	What	is	the	strategy	about?	What
are	its	benefits	for	the	companies?	Should	competitors	choose	this	strategy?	Why	(not)?	(10
points)
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Exhibit	14.8	below	shows	an	alternative	branding	strategy.	What	is	this	strategy	about?	What
could	be	its	potential	dangers?	(5	points)

	

Give	two	preconditions	for	a	company	to	sell	on	international	markets	with	its	own	brand	that	is
known	in	the	home	country	(or	a	third	country	of	production).	(5	points)

	
Fill	in	your	answer	here

	

	

Words:	0

Maximum	marks:	20

4 Task	4:	The	global	marketing	programme:	Communication	and
pricing	decisions	(25	points)
This	task	consists	of	two	parts.
	
First	part:	Communication	decisions	for	global	markets	(15	points)
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Exhibit	17.5	describes	the	communication	strategy	of	the	Norwegian	cheese	producer	TINE	for	the
brand	"Jarlsberg"	in	different	foreign	markets.	Read	the	exhibit	and	answer	the	following	questions:
	

Why	does	TINE	choose	a	locally	adapted	communication	approach	for	the	cheese	brand
"Jarlsberg"	in	foreign	markets	instead	of	a	standardized	global	communication	strategy	(e.g.,
standardized	advertisements)?	Give	two	arguments.	(5	points)
	
Describe	briefly	the	different	cultural	attributes	that	are	highlighted	for	the	brand	in	each
advertisement.	(10	points)
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Second	part:	Pricing	decisions	for	global	markets	(10	points)
	

Define	price	escalation.	What	could	exporters	do	to	prevent	price	escalation?	(6	points)

P.S.:	The	illustration	below	can	help	you	to	understand	price	escalation.	Note	that	you	are	not	expected	to	describe	the

illustration	in	your	answer.

Landed	costs:	total	shipment	costs.			VAT:	value-added	tax.
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When	should	a	company	adopt	a	skimming	strategy	for	pricing	its	product	on	a	foreign	market?
(4	points)

	
Fill	in	your	answer	here

	

	

Words:	0

Maximum	marks:	25

5 Task	5:	Entry	modes	to	foreign	markets	(15	points)
Read	Exhibit	9.1	below	about	the	brand	"Zara"	and	answer	the	following	questions:
	

What	is	the	general	difference	between	"intermediate"	and	"hierarchical"	entry	modes	to	foreign
markets?	(3	points)
Give	an	example	each	of	an	intermediate	and	hierarchical	market	entry	mode	for	international
markets.	Feel	free	to	use	the	exhibit.	(4	points)
Give	a	summary	how	the	company	chooses	foreign	market	entry	modes	for	its	brand	"Zara".	(8
points)
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Fill	in	your	answer	here

	

	

Words:	0

Maximum	marks:	15
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